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Manager’s Message
April proved to be a fun fi lled month at the club!  
With many private parties, we got to share in some 
wonderful milestones in our members’ lives.  From 
the playful, nautical 1st birthday of Will Johnston, 
son of members Davis and Courtney Johnston, 
and an elegant wedding shower for the family of 
Bob and Mary Cahill, right down to the 70th birthday 
and retirement celebration honoring member Tom 
Shields, the club is overjoyed to be the venue chosen 
to share in these life moments!  I am truly touched to 
see the dedication and the enjoyment the members 
have here at your club.  

We are getting ready for the opening of the 2011 
boating season.  There is much positive energy 
about a fun-fi lled summer season that is waiting 
ahead for all of you.  Our Board of Directors is 
working hard on promoting new membership and 

Attention All Members

Anchor’s Away…Will’s 1st Birthday Celebrated at 
the BPYC!

Your Club, the Burnham Park Yacht Club has an 
added incentive to continue with your membership, 
or to promote new members to join our great Club.  
We have an Alliance with Boat U/S.  When renewing 
or joining Boat U/S please mention Group Number 

Courtney and Davis Johnston celebrated their son 
Will’s fi rst birthday at the club on Saturday, April 
2nd. Chef John prepared a delicious luncheon 
buffet and the decorations were adorable! The club 
was the perfect setting for the nautical themed 

reciprocity benefi ts for each of you.  I am working 
directly with Community Concierge and the 
BoatMobs application, for all smart phones, to offer 
direct text messaging of club bar & galley specials to 
the members.  The application will also offer quick 
connection to the BPYC website and calling the club 
directly to make a reservation.  Please watch for 
upcoming news regarding this exciting perk!

Many events are planned for the summer.  Please 
watch for emails and look around the club for 
postings of club sponsored events and any club 
closures.  I look forward to seeing all of you soon. 
Welcome back to boating season!

Lauren Cornille
General Manger

GA 82892Y and you will receive a discount of half 
price on your membership. Just another service 
provided by your Club.  Enjoy!
    
Joann Murphy, P.C.

birthday party. The Chart Room was also set up as a 
“play area” for the kids. It was a beautiful day so the 
views of the city and sunshine streamed into the club. 
A great time was had by all, especially the birthday 
boy!
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1 Brij Bharteey
2 Steven Kuroski
5 Ken Burnett
 William Lannigan
 Paul Ulatowski
10 Albert Inwood
15 Jim Gallagher
  Joyce Macino
16 Hank Kalmlus
18 Jim Broughton
20 Robert Cahill
21 Scott Ozmun
22 Roger Suhar

23 Sophocles Karapas
25 George Bonomo
30 Al Field
 Phil Wengel
31 Breck Grigas

May Birthdays

During regular season hours at the club, you are able to 
schedule assisted crane time to step your mast.  Until the 
club is open full time, there will be limited crane availability 
throughout the week.  Kindly call ahead to book your mast 
stepping with one of our crane operators.  

Crane Hours Until May  17th

Wednesday  Noon-4:00pm
Saturday & Sunday Noon-4:00pm

Mast Stepping Availabillity

Scott Stevenson, Vice President of Westrec Chicago, will 
present the Burnham Harbor improvements for the 2011 
season. The date is Friday June 10th at 6:30 PM at our 
Yacht Club.   Following Scott’s presentation there will be 
a question and answer period.  He will also answer any 
questions regarding the other Chicago Harbors.

Joann Murphy, P.C.

Westrec Presentation

Buckingham Athletic Club
Burnham Park Yacht Club members now have full 
reciprocity with the Buckingham Athletic Club!!  
Thanks to the many efforts of our Bar & Galley 
Director, Davis Johnston, our Rear Commodore, 
Charlie Martin, and our New Membership Director, 
Jon Engel, BPYC members will be able to enjoy 
the many amenities of the BAC, including athletic 

facilities, restaurant, bar, and hotel stays.  Please look around the club and 
watch for emails regarding the events and specials you will receive based on 
this reciprocity.  If you have any questions, kindly call Lauren at the club.
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During the first weekend of April, Vice Commodore, Dick 
O’Connell, Education Director, Loren Thompson and I 
were pleased to represent  the Burnham Park Yacht Club 
at the first US Sailing Yacht Club Summit.  Clubs from all 
over the country sent representatives, and it was exciting 
to see some of the luminaries of the boating community, 
especially ESPN commentator, Gary Jobson, America’s 
Cup racers, Dawn Riley and Ted Turner. Each of us came 
away with useful information and great enthusiasm about 
our presence on the Chicago waterfront and our future as 
a Club. Yacht clubs have a role in the boating community, 
such as access to water, competition and cruising, social 
activities, education, maintaining tradition, connecting 
generations, and more.  Some of the important ideas 
presented included “Branding”, communication, 
attracting new members, junior sailing programs, 
charitable events, long range planning and interacting 
with local clubs.

I was surprised to learn that there are only 1500 yacht 
clubs in the U.S., and only about half of those have 
waterfront access!  We are indeed among the elite and 
should be very proud.  At the same time, we seem to 
be the best kept secret in Burnham Harbor, and unless 
we all get busy promoting ourselves, we are in danger 
of becoming the next “Museum” in the Museum Park 
Campus!  A look around the hall made the realization 
of the aging boater community a painful reality, and the 
thrust of most of the Summit was connecting with young 
boaters, using media they are familiar with.  We are 
already doing some of this, and I want to acknowledge 
Kurt Lentsch’s assistance with the website and other 
electronic communication.  We are already producing a 
newsletter that has a digital version and send out email 
reminders for Club events. We have photo galleries and 
historical archives. What we can work on is utilization 
of social media such as a facebook page and a twitter 
account.  We should also foster a relationship with local 
media and invite city officials to our events.  Members 
can post photos of events to a facebook page and sailors 
could upload exciting mark roundings during races onto 
utube.

Each yacht club should sponsor a Signature Event which 
builds prestige for the club. Our tradition has involved 
naming regattas for our local heroes.  While most of 
us don’t remember Abe Jacobs or Angus Horton, they 
are immortalized in a race in each of their name, every 
year. Our modern day hero, Kathy Zukasky’s regatta 
commemorates her wonderful spirit and contributions 
to the Club while battling breast cancer. Look around 
the Club and find evidence of our members who have 
made a difference with their hard work, good deeds, race 
performance and support of charities.  Tradition also 
includes wearing branded clothing, flying your burgee 
on your boat, and being an  ambassador of the BPYC 
when visiting other clubs.  I always look for our burgee 
when traveling, and if I don’t see one, I conveniently have 
packed one to trade.  

US Sailing Yacht Club Summit
In the past, the Yacht Club has hosted charity events, and 
I am pleased to report that the board has been discussing 
several ideas that will renew our participation with the 
community by building goodwill and supporting worthy 
causes. The programs stressed the importance of 
community access through provide junior scholarships 
to sailing programs, helping  high school team/clubs and 
working with community sailing groups.  We have a solid 
Junior sailing program, but we can work on expanding 
it and adding instruction for all ages.  I have personally 
made a commitment to pursue 501c3 status for the 
Junior Sailing program to help it grow.

We have a state of the art clubhouse which displays 
our heritage in historic photos, burgees and trophies.  
We honor our commodores, auxiliary and donors 
with plaques. Our long range planning from 10 years 
ago finally became a reality with the total redo of the 
washroom facilities, which are, without question, the 
very best of any area yacht club.  I was very proud to be 
in the audience when none other than a member of the 
venerable New York Yacht Club, Clay Deutsch, spoke 
of the importance of creating and sustaining a unique 
experience for members is to continuously update and 
maintain facilities.  

It has taken strong leadership over the years to make 
the improvements that give value to our Club. As Gary 
Jobson quipped, “Every yacht club I have ever been 
in seems to have the same six guys sitting at the bar 
complaining.” We have overcome many objections and 
obstacles to work toward a long term goal of a club 
that all members can be proud of. Mr. Deutsch noted, 
“If you don’t spend the money to keep the assets fresh, 
you’re killing the club.”  It felt good to know that I am a 
member of a club that recognizes that. Many members 
have taken ownership through exploring funding options: 
loans from members, bonds, spread costs, assessments, 
volunteer work, and gifts in kind.  They have put in hours 
of research, served on committees, pounded nails, drawn 
and redrawn plans, and most importantly, believed in the 
future benefit these labors would provide.  Even though 
our club is small, we have taken our namesake, Daniel 
Burnham’s advice to “make no small plans” to heart!   

While we do quite a bit right, there is more to learn and 
work on for us to grow.  It is important  to provide a 
compelling on-water and shore program that creates 
a unique experience of traditions and memories to 
attract and retain active membership.  The Summit 
speakers offered the following suggestions for Growing 
Membership: 
    • Create an inexpensive membership for 21 to 30 
years olds. 
    • Have a fleet of boats that are available for use in two 
hour blocks. These should be very inexpensive to rent. 
The fleet should be used for adult sailing instruction. 
Quite a few yacht clubs around the country have 
programs like this and it has been a big hit. 



    • Create a young member’s committee. This has 
worked very well at the New York Yacht Club. They have 
lots of events and as a result have attracted many new 
members. 
    • Do not underestimate the value of peer recruiting. It 
might take a concerted drive, but if one younger member 
brings in one friend, the club’s roster will increase. 
    • Governance 
    • Board matrix 
 Gary Jobson, as well as several of the audience 
members, brought up the issue of capital financing and 
long-range financial planning, and suggested saving 
initiation fees to endow a permanent fund. One other 
potential revenue stream mentioned was renting out 
the improved space for weddings and other events.   • 
Create a young member’s committee. This has worked 
very well at the New York Yacht Club. They have lots 
of events and as a result have attracted many new 
members. 
    • Do not underestimate the value of peer recruiting. It 
might take a concerted drive, but if one younger member 
brings in one friend, the club’s roster will increase. 
    • Governance 
    • Board matrix 
 Gary Jobson, as well as several of the audience 
members, brought up the issue of capital financing and 
long-range financial planning, and suggested saving 
initiation fees to endow a permanent fund. One other 
potential revenue stream mentioned was renting out the 
improved space for weddings and other events.

Getting the message out was a theme repeated over and 
over. 
    • Questions to consider for yacht clubs in regards to 
how they communicate: 
    • How can your yacht club communicate more 
effectively with its members and the public?   
    • How can clubs use new technologies and tools to 
better reach their members?   
    • Make sure your communications reflect club goals.   
    • Yacht clubs need to accept the changing media 
landscape and the rise of the linked-up digital world. 
    • Content used to be the key, today, distribution 
matters more, and people want the ability to participate 
and join the conversation online. [Stocker]  
    • Example: The web is the best way to reach 
members, but one speaker noted that after his club 
stopped mailing a monthly printed calendar, attendance 
dropped. Families posted the calendar as a reminder for 
club events, so hard-copy publications still can play an 
important role in a communications plan. 
 
Information Technology panelists included Stan Honey, 
the co-founder of Sportvision  and a Volvo Ocean Race 
& Jules Verne Trophy Navigator, Ken Taylor: Founder, 
Regatta Network, Jack Gierhart: Executive Director, US 
SAILING, Dawn Riley: America’s Cup & Volvo Sailor / 
Oakcliff  Sailing / Women’s Sport Foundation and Geoff 
Mason: Senior Production Specialist, ESPN / Director, 
America’s Cup Television.

The panel discussed how emerging technology can 
be used to both enhance sailors’ and fans’ enjoyment 
of sailing, and enable organizations to more efficiently 
manage race operations and generate revenue. The use 
of technology in television and advanced-media content 
development, and the rapidly evolving forms of media 
distribution that result from emerging technology were 
detailed. The impact of technology on the day-to-day 
activities of sailors and organizations were analyzed using 
examples of how technology can enrich the experience, 
save money, and generate revenue. 
• During the session experts shared how technology 
and social media will improve race tracking, event 
planning, networking in the sailing community and overall 
distribution of information.  
• Internal IT will improve overall operations by 
more accurately tracking races, organizing the race 
management process, and communicating more 
efficiently with both sailing teams and spectators. [Honey] 
• Example: These new tracking tools will bring the 
following features to the America’s Cup [Honey]: 
    • Umpiring including precise determination of overlap 
at zone entry 
    • Penalty fulfillment distribution 
    • Internet virtual display for viewers 
    • Data dashboards for streaming viewers 
    • Mobile viewers and possibly interactive games 
• Future trends in IT will include [Taylor]: 
    • The use of SMS text messaging 
    • The convergence of cell phone GPS and web-based 
tracking and training 
    • Live coverage of events (available in video and in 
text)  

• Websites as a management tool and profit center. 
• Register and to use the new “Where to Sail” database 
at http://www1.ussailing.org/wheretosail/wheretosail.
aspx.
• Online calendaring is a great opportunity. 

Building and Motivating Your Organization - Dean 
Brenner’s presentation focused on successful teamwork 
strategies that sailing organizations can use and 
apply. Brenner’s approach detailed how to best utilize 
the strengths and skills of each team member to find 
common ground and reach your collective team goals. 
 
• Each person on the team has different skills, 
motivations and agendas. The goal is to create common 
ground. 
• The first is a willingness to change your approach. What 
works flawlessly one time might work again in the future, 
but it will certainly not be the best option every time.   A 
team needs to find a focused goal.  Leaders of clubs 
should create ownership.  Spend more time serving those 
beneath you than having them serve you.  Share credit 
broadly.  

7Yacht Club Summit Continued on page 8
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Create a well-aligned organization and put yourself out 
there for criticism.  The more positive communication a 
club has, the more likely the community is to embrace it 
as a place where they and their families want to spend 
time.

• “If you can show that you’re open to that 
communication, then it’s possible that it could trickle 
down into the rest of the organization.” [on accepting 
criticism] 
 
Collaborations Between Community and Club –Dawn 
Riley: Moderator - Director and Member, America’s 
Cup Committee, Steve McInnis: Chair, Sail Newport 
Nominating Committee, Tom Atkins: Board Member, 
Sail Sheboygan, Bill Hardesty: Sailing Director, Chicago 
Match Race Center, Janet Baxter: Past President, US 
SAILING / Chicago Yacht Club 
 
This panel explored all types of sailing organizations 
from grass roots community sailing centers to the most 
distinguished yacht clubs. The panel analyzed how these 
organizations can maintain their unique character while 
collaborating with the community to create opportunities 
for any individual, family or team who would like to 
navigate through the world of sailing.  The use of 
scholarships and competitive programs was important .   
Sail Sheboygan used “Sea Scouts” as a brand name for 
their junior program, but now they named their program, 
“Sheboygan High School Racing League.” The program 
has generated more interest since this name change., 
according to Atkins..  
High school programs have been growing. For more 
information go to, http://highschoolsailingusa.org/ - 
[Baxter] Contacting churches, Boy Scouts, Girl Scouts, 
YMCA, and athletic directors for collaboration efforts 

Financial Stability 
The panel discussed what financial stability means for 
yacht clubs and how different clubs execute plans to 
achieve it. Panelists talked about the level of financial 
reserves a club should maintain, and how to make the 
tough choices in leaner times without losing sight of the 
club’s core purpose and principles. The panel addressed 
the funding of capital expenditures and financial 
incentives for certain membership segments. Other areas 
covered include unrelated business income and IRS 
rules, process for setting dues, assessments and fees, 
and breaking down the financial roles between volunteers 
and staff. As some of these answers vary greatly 
depending on the size and mission of the organization, 
the panel addressed these differences.  Some of 
the key points was keeping a reserve fund, increase 
member dues 3% per year, even when not needed, 

looking at whether the club is in better shape this year 
than it was last year, and keeping day to day policies 
and procedures simple and easy.  It is important to be 
prepared for tough times, maintain the club properly.  To 
defer maintenance does not save money in the long run.  
The Club should be managed as a business.   Hire the 
best staff.  It is more costly, but it will pay off in efficiency 
and member satisfaction. 
 
Yacht Club Branding and Image - Panelists in the 
branding session explained the value of branding 
their clubs and programs properly and how to reflect 
that brand to their members and the greater sailing 
community. Panelists challenged attendees to find their 
identity and explained to them how to use this identity to 
create an accurate brand or image. They said to display 
our logo and burgee consistently on letterheads, shirts, 
napkins, hats, etc. 
Clubs need to find ways to be more relevant.  Consult 
with members and the public and seek common 
threads. A club might see itself as inclusive and open, 
but the public might see it as being exclusive. Clubs 
need to strive to merge the image they want to portray 
with what the public sees.   Clubs can hold events, 
such as a sailing safety weekend, which brings the 
community out to the water while enhancing the 
public image of the organization.  Clubs must focus on 
heritage while constantly refreshing and modernizing 
their images.   The panel agreed that a written mission 
statement, which is allowed to evolve, is important for 
any yacht club.  Yacht clubs must adapt and create 
images of openness, youth and fun.   Looking toward the 
future does not eliminate the importance of tradition.
 
The push to attract young club members seemed 
to point to having a strong Junior Sailing program.  
Competetive programs are important, but so are Learn 
to sail/ race/love the water-type organizations. Keeping 
those kids interested in the sport as they grow older is 
key.  There is a need for more public access to the water, 
either through yacht clubs or community sailing centers, 
as a way to get more people to fall in love with boating.   
Windsurfing is one of the fastest-growing areas in the 
sport and it attracts new beginners. US SAILING and US 
Windsurfing offers a number of resources and free clinics 
to help you bring windsurfing to your club.   12th Street 
beach is right next door to us.  What about inviting a 
windsurfing shop to use our clubhouse as a place to 
learn and meet?  We can also offer  Junior Safety at Sea 
to get kids out on the water safely.

Judi McInerney
BPYC Secretary

Yacht Club Summit continued from page 7



2011 BPYC WEDNESDAY NIGHT BEER CAN 
REGATTA ENTRY FORM 

Yacht Name: _______________________________________ 
Sail Number: _______________________ 
Fleet (check one): Spinnaker: ______ Jib and Main: ______ 
Owner: _______________________________________________ 
Address: ______________________________________________ 
City: ____________________State: _____Zip Code: __________ 
Home Phone: _______________Work Phone: ________________ 
E-mail: _______________________        Fax: _______________ 
 
Please complete the following to the best of your knowledge using actual 
measurements or manufacturer's data.  If you have a LMPHRF or MORF 
certificate, please attach a copy to this application. 
 
Yacht:Make/Model:____________________Year: _______ 

 
Length Overall: __________ Waterline Length: __________ Draft: __________ 
Rig: Standard _____ Tall _____ Masthead _____ Fractional _____ 

Genoa Overlap _____%of J  Spinnaker Pole Length _____% of J 

Keel: Standard _____ Deep _____ Shoal _____ Wing _____ Bulb _____ 

Centerboard _____ Swing _____ Keel/CB _____ Daggerboard _____ 

Auxiliary: Inboard _____ Lifting Outboard _____ Fixed Outboard _____ 

Prop:  Folding/Feathering _____ Fixed 2 Blade _____ Fixed 3 Blade _____ 

Adjusted rating(s) for your yacht or a sistership (if known): 

LMPHRF ______  MORF ______  IMS(GP) ______  IRC_____ ORR _______ 
 
In consideration of the opportunity to participate in the Beer Can Regatta, and being fully aware of the dangers which 
may befall mariners, the undersigned, for himself and his heirs, legal representatives, successors, and assigns, hereby 
waives any and all claims which he, and any of them, may have against Burnham Park Yacht Club and its respective 
officers, members of the Board of Directors, and members, arising out of the participation of the undersigned in the Beer 
Can Regatta. 
 
I specifically agree that it is my responsibility to see that this yacht is seaworthy in hull, rig, and gear; meets the United 
States Coast Guard equipment requirements; has adequate liability insurance and is competently manned.   
 
Signed:_______________________________________________Date: ____________________ 
 
Please volunteer a date to put two people on race committee, or one will be assigned to you later. 
Volunteer Date________________________ 
 
Please return the completed form along with your $55.00 registration fee (please make checks payable to BPYC) to 
BPYC. 
 
If you wish to represent both BPYC and MORF in the Yacht Club Challenge Series there is an additional $10 fee.  
 
Payment __________ Date: ____________ Ck #: _____________ Instr: ______________ 





May
t w o  t h o u s a n d  e l e v e n

SUNDAY		   MONDAY              TUESDAY           WEDNESDAY          THURSDAY	  FRIDAY              SATURDAY 

	 1	 2	 3	 4	 5	 6	 7	

	8	 9	 10	 11	 12	 13	 14	

	15	 16	 17	 18	 19	 20	 21	

	22	 23	 24	 25	 26	 27	 28	

	29	 30	 31	 	 	

Summer Hours of Operation 312.427.4664 • fax 312.427.4666 • www.bpyc.com
                                                                 Burnham Park Yacht Club     Bar & Galley

Breakfast:	 Lunch:	 Dinner:	 Bar:	 Tender Service:

Sat. & Sun 9:00 AM - 12 PM	 T, W, Th & F   Noon - 5:00 PM	 T, W, & Th	 5 PM -   9 PM	 T, W & Th          Noon - 10 PM	 T, W & Th	   11 AM - 9 PM
(Starting May 15th)	 Sat & Sun      Noon - 4:00 PM	 Friday	 5 PM - 10 PM	 F & Sat              Noon - 12  PM	 Friday	 11 AM - 12 PM
		  Saturday	 4 PM - 10 PM	 Sunday             Noon - 10 PM	 Saturday	   8 AM - 12 PM
		  Sunday	 4 PM -   9 PM		  Sunday	   8 AM - 10 PM

Plan Ahead
June 4 - Fleet Review   June 10 - Scott Stevenson & Westrec Talk

June 17 -Folsom / Houghwout Presentation   June 18 - Club Luau   June 19 - Fathers Day Celebration

Memorial Day
CLUB OPEN

CLUB CLOSEDOpen House
12:00-4:00

Dinner 4:00-8:00

Women’s Auxiliary
Country & Western

Party

CLUB CLOSED

CLUB CLOSED

Mother’s Day 
Brunch

11:00 OR 2:00
Dinner 4:00-8:00

CLUB CLOSED

Regular Hours Start
Board Meeting 6:30

CLUB CLOSED

CLUB CLOSED

Beer Can Race

CLUB CLOSED

CLUB CLOSED

CLUB CLOSED

CLUB CLOSED 6:30 Social Meeting
7:00 WAX Meeting

Cinco de Mayo 
Menu

Dinner 5:00-9:00

Dinner
5:00-9:00

Dinner 5:00-9:00

Breakfast Buffet
Starts 9:00am

Patio Closed
5:00-9:00
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2011 Flag Offi cers
Commodore Breck Grigas
Vice Commodore   Dick O’Connell
Rear Commodore   Charlie Martin
Secretary Judi McInerney
Treasurer Pat Carney

2011 Board of Directors
Two Year Directors
 Joann Murphy, PC
 Brij Bharteey
One Year Directors
 Davis Johnston
 Bill Van Emburg
 Donna Kohoutek
 Carl Kinell
 Janet McCarthy
 Loren Thompson
 John Engel
Women’s Auxiliary
President Lynn Rosenberg

Past Commodores
 Marcella Cimino
 Dave DeAre

Burnham Park Yacht Club

1500 South Linn White Drive

Chicago, IL 60605

Come and enjoy a wonderful buffet brunch with your  
family at Burnham Park Yacht Club  

in celebration of MOM! 

Sunday, May 8th 
11:00am OR 2:00pm 

$28.00 per adult and $14.00 per child 
(inclusive of tax and club charge)  

 
Please call Lauren at the club with your reservation 

312-427-4664 or email lauren@bpyc.com 
Thank you! 


